WP 6 – Valorisation: Dissemination Action Plan

Dissemination activities must be undertaken in order to guarantee that the project package and project results taken into use in all  partner organisations, and that they are known and, where possible, exploited, by other users in other contexts.
	TYPE OF ACTION
	ACTIVITY
	TARGET GROUP

(Target groups for every partner country must be defined)
	RESPONSIBILITY

(Define partners’ roles and responsibilities for this activity)
	DEADLINES

	Online promotion
	EIT promotional website, including both project and product information.
	General public
	
	End of February 08

	Online promotion
	Information about EIT project and products placed in every partner website.
	General public, partner’s clients and co-operating institutions
	
	End of February 08

	Promotional materials and articles
	Design and printing of EIT project leaflet: it must disseminate the project but, above all, the products.
	Final and potential users: IT specialists, IT students, decision makers, public administration, etc.
	
	Draft version: 8th February

Final version: 15th February

Printed version: 29th February

	Promotional materials and articles
	Design and printing of EIT project posters to be used at product exhibitions, conferences and experience pannels. 
	Final and potential users: IT specialists, IT students, decision makers, public administration, etc.
	
	Draft version: 8th February

Final version: 15th February

Printed version: 29th February

	Promotional materials and articles
	EIT article, a model can be written, to be translated and adapted by every partner
	Final and potential users, researcher community.
	
	Article written: 15th February

Article translated and adapted to every partner context: 29th February

	Promotional materials and articles
	Project Power Point / Flash presentation to be used at conferences
	Final and potential users: IT specialists, IT students, decision makers, public administration, etc.
	
	Draft version: 8th February

Final version: 15th February

Printed version: 29th February

	Online promotion / Media communication strategy
	Promotion of EIT article in bulletins and related portals
	Final and potential users, researcher community.
	
	To be done until the end of the project, although follow-up dates will be established for check-up. 

	Clustering, networking and co-operation
	Seminars / presentations for target groups in every partner country
	Final and potential users.
	
	An action plan for seminars to be held must be ready before the end of February.


